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Research Methods
Question One
	According to my understanding, research methods are crucial as a consumer of research since research is based on human beings' solutions to different problems in this universe. Research methods also provide consumers with models, ideas, and instruments for utilizing certain research services and products. On matters regarding decision-making, vast knowledge of research methods provides consumers with the skills and knowledge required to find the solution to particular problems in different environments. As a consumer of research, a comprehensive understanding of research methods helps determine the research to be undertaken and the types of information and data one opts to find in research workings. In either class time learning or outside the class, being a consumer of research creates a platform rich in knowledge; thus, one gets an opportunity to either refute or confirm different information (Ivankova & Wingo, 2018).
Question Two
	Being a consumer of scholarly research pertains to the consumption of another individual's work. Such consumers are learning and applying the knowledge in different fields of study. As a consumer of educational research, the individual should be responsible for utilizing the skills and knowledge acquired. Since scholarly research are normally vast, being responsible entails the differentiation between what one knows based on the offered information and what the individual does not know. Such consumers are mandated to keenly assess the scientific findings, data collection methods, and samples, among others. Such methods provide crucial contextual information that helps one consider the researcher's claims. Such consumers are also supposed to note the information provided about the findings and conclusion since such research articles offer room for further investigation on the topic handled. In conclusion, it is vital to observe the researcher's conclusions since some of the findings support certain negative agendas (Sunderland & Denny, 2016).
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